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Iey), Daniele
Giovannucci will guide a discussion around how specialty coffee companies can address this problem.

DiciraL €ncacement- Ilew ITlarkeTinG STRatecies FOR a CHanGING WORLD :: Affer deconstructing
our Myths and Meta-Histories, we'll follow with a session designed to lead us toward new, more authentic, and easily
accessible brands. Social and other on-line media have drastically changed the rules and dynamics of marketing and
reaching out to consumers. Used well, these tools create an enormous opportunity to tap into customers’ social drivers
before they ever engage with your business. However without the right strategies, thought, and attention, companies
can quickly fall behind. In this session, David Armano, a senior vice president at Edelman Digital who writes Logic +
Emotion, one of the top media + marketing blogs according to Advertising Age, will walk through how our industry can
leverage digital engagement. David’'s approach blends strategy with design while integrating new opportunities
around the social Web to enhance the customer experience, connect individuals and innovate.

With 350 million active Facebook users-half of which log in daily-and Twitter projecting the same by 20lIl, it is
undeniable that there is a bold new world of marketing opportunities out there for the taking. This session will explore
what’s working for other industries and how we can apply new concepts to our own businesses.
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